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Opportunities in preserved fruit and
vegetables
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2.3: Top factors influencing what people buy to eat at
home and outside the home®

Number of additives or E numbers in food

Convenience/speed
'SP Eat outside the home

Whethar the food is in season
B Eat at home

Animal welfare/free range
Availability in the shops | frequent
Atreat”

Food hygienz/risk of food posoning

‘only measured
for food eaten

outside the home
Locally grown

3 What| likeithe family likes
2 Pricefvalue for money
1 Foodthat is healthy

(% 20% 40% 60 80%
% of consumears affected

source: Public Attiludes to Food, 2009 (FSA)

hitp://www.defra.gov.uk, FoodPocketbook2009.pdf




2.4:Trend in ethical drivers of food choice, 2006-2009%*

pr— 1 007
Foods with high animal welfare standards . W 2007
el 2008
Organic food E———— 2005
19%

Distance food travels n relation to food _14%
producton 20%

Country of origin

23%
0
Foods that support Fairtrade »
25%
[r—
Food produced locally in the area | live
27%
0% 10% 20% 30%

% consumers citing ethical driver

Source: Shopper Trends, 2009 (IGD)

|
Department for Environment, Food and Rural Affairs
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EHEE

Working out the
environmental impact of
the food we buy can be
confusing. It's no longer
just about food miles -
there's production,
processing, packaging
and storage to weigh up
too.

Updated July 2009



A
:’D Hypermarkets remain the most important channel for world’s
largest grocers

Global: Channel Values - Retail Banner Sales by Channel, 2002-2013f (USD mn)
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800,000
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200,000
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Hyg)ermarkets Supermarkets & Warehouse Discount Stores  Drugstores & Convenience &
& Superstores Neiggbnurhoad Clugscand Cash Pharmacies Forecourt Stores
tores arries

Note: Based on Top 30 Global Grocery Retailers; f - forecast.
Sougce: Planet Retail - www.planetretail.net



3G 1YynNyn YNOoNAa NiNan

YUNIQ NIDNpPN DY IRYY
.0"D¥N N

NNINN NN 7v
1A% ywnr (Discol

» mipn X" 0NXm gy

NN DIT'R 'v¥an 72 Nt 7r
.D"M'NN

.D"NNAN D'ANINA YIN'YN NI
.D"OMAIN'A ,D"V1D ,D

Plarfét Retail Ltd | September 9, 2009 see your nearest greeter for details
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5. Import van Israélische paprika in de EU 6. Import van Marokkaanse paprika in de
in kg x 1.000 EUin kg x 1.000
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7. Duitse groothandelsprijzen van Spaanse rode
paprika in € per 100 kg
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7. Export vanuit Nederland enSpanje van paprika
in kg x 1000
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3.10: UK trend in the price of fruit and vegetables,
1998-2009
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source: Retall Price Index (ONS)

Department for Environment, Food and Rural Affairs



_:] (. GB grocery market shares for 12 weeks ending
19 April 2009
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Synthese des Plans Agricoles Régionaux

Filiere Fruits et léegumes
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